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In work external and making of disks environments are considered
drank hotter than cutting of  high quality and shaped rental. Basic factors,
influencing on a prime price and quality of the prepared products, are cer-
tain. Influence of form and modes of heat treatment of tooth is probed on dis-
tributing of hardness on the height of tooth,  drank quality of à and firm-
ness of disks hotter sharp. On results researches developed, tested and incul-
cated technology of making of disks drank hotter than cutting of  high quality
rental, providing the decline of prime price, increase of term of service  and
upgrading the prepared products.
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